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ra ITS role as Importer, the 
government should be compell- 
ed to pay the same 10 per cent 
import surcharge as private 
businessmen do. So says Gideon 
Patt, Minister of Industry, 
Trade Rnd Tourism. 

In an interview with The 
Jerusalem Post, Patt observed: 
"The surcharge is really not an ■ 
outright payment but, rather, a I 
deposit of 10 per cent of the . 
value of the Imported merchan- | 
dlse with the Bank of Israel, for 
six months. 1 

"The aim of subjecting the 

government to this surcharge | 
would be to encourage 
governmental agencies to • 
purchase less abroad. In simple 
language, I say that the time 
has come fo'r official 

organizations, including our 
local authorities, to buy more 
Blue-and-White products." 

Patt has only scorn for "some 
of those municipal officials 
who, charged with purchasing 
school equipment, buy It all in 
Germany because some clever, 
manufacturer there gives them . 
the royal treatment, Including 
lavish tours of Hamburg and 
Duasgldorf.” 

Schools, in fact, are the best 
places to Instill in the minds of 
Israelis tfte awareness of Blue- 
and-White, he believes. 

Patt added: "Just a few days 
ago I had the privilege of 
visiting a primary school where 
the principal has directed his 
teachers to include Blue-and- 
White In the curricula. 

"Without identifying myself, 

1 went over to a seventh-grader 
and asked him if he thought 
buying Israeli-made goods was 
important, and if so, why. The 
pupil gave me an answer which 
could serve as a model for all of 
us. Without a moment’s hesita- 
tion, he said, "Yes, we must 
buy Blue-and-White. First of 
all, it saves the country dollars. 
8econd of all, it means work for 
my father in the factory." 

To put teeth behind his argu- 
ment for more official buying at 
home and less abroad, Patt has 
'Introduced legislation that 
would requiro all governmental 
agonoles and tax-supported 
organizations to receive prior 
authorization from tho Govern- 
ment Subcontracting Authority 
before making a purchase 
abroad. (The authority is 
charged by law with seeking 
reciprocal orders for Israeli 
goods from foreign suppliers 
who sell to Israeli firms) . 

This applies to orders up to a 
value of $250,000. For purchases 




Minister of Trade, Industry and Tourism GIDEON PATT 
believes that government agencies should be discouraged 
from making purchases abroad. Interviewed by 
Post reporters SHLOMO MAOZ and AARON S1TTNER, 
the minister explains how this can be done. 
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Trade Minister Oideon Patt visiting a Jerusalem «,permarket 
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above that amount, permission 
would be required from a 
ministerial committee, accord- 
ing to Patt’s draft law. 

Furthermore, the law bars 
purchase of articles or com- 
modities abroad 1* ■ l *J |ll “ 
merchandise Is available in 


Israel — even at a cost up to 15 
per cent higher than the im- 
ports. , . 

This provision has already 
bqen attacked as Inflationary. 
Patt, for his part, has Indicated 
he might be flexible on this 
point. But he does not agree 


that the 10 per cent differential 
Is an Inflationary factor. 

**I would like to make 
something clear," Patt told Tfte 
Pouf. "No one will be asked to 
forgo quaUty in order to obey 
this law. The moment we are 
convinced that the local in- 


dustry cannot meet the im- 
port's quality, permission will 
be granted for purchase 
overseas." 

As for shopping preferences 
of individual Israelis, Patt says 
he realizes that neither 
legislative nor administrative 
rules can force a person to buy 
one type of product rather than 
another, similar or identical, 
product. 

He says: "There are three 
elements involved in getting 
Israelis to turn away from im- 
ported goods and move towards 
locally manufactured merchan- 
dise. First, the quality of Israeli 
products must be maintained at 
a level equal to — or better than 
— the same article from 
abroad. This is no real 
challenge, since our products 
are among the finest in their 
class anywhere. 

"Then, we must see to It that 
the prices of our goods are kept 
low enough to make them at- 
tractive — really attractive. 

"Finally — and we .must not 
be ashamed to say this — there 
is the fundamental spirit of 
patriotism that every Israeli 
should carry around In his 
heart. But that patriotism must 
not remain solely in the heart. 

It must manifest Itself in the 
pocketbook as well." 

Along the same lines, Patt 
wants to get tough with the so- 
called "one-way" markets. 

As substantial buyers — on a 
per-capita basis — of consumer 
goods while at the same time 
producing less for export than 
they could, Israelis are buying 
millions of dollars worth of 
merchandise originating In 
countries that ban Israeli 
products. 

"Refusing entry to Israeli 
goods while at the same time 
profiting handsomely from 
Israelis' purchases la an unfair 
trade practice, as I see it," Haid 
Patt. "1 have already initiated 
moves within this Ministry to 
remedy this strange situation. 
Regulations are being drawn 
i up. No legislation is needed for 

1 this" 

1 A sticky, if not embarrassing, 
1 aspect of the "Buy Blue:and- 
White" drive is that the cam- 
1 palgn apparently contradicts 
the international trade 
il liberalization programme to 
which the Begin government 
c has subscribed. 
e Asked about this, Gideon Patt 
;o replied: "Yes, the Blue-and- 
[y White campaign doea Indeed 
•e clash with trade liberalization. 
n. But we must face realities.” 


THE HEAD of the "Blue- 
White" campaign, Yehuda 
Kahani, doesn't ask Israelis to 
buy local products. 

"All we ask is that Israelis 
shop around. Compare local 
products with foreign ones. 
Compare quality; compare the 
service offered by the different 
companies; the availability of 
spare parts; compare prices. If 
the foreign product is better, 
then buy It. But If the local one 
s superior in* all, or nearly all 
belds, then buy "Made ' in 
But don’t be influenced 
oy snob appeal, by being able to 
B *y that.it was made abroad." 
■’The P r °-klem, he admits, is 
that . most people don't oare to 
to all tills trouble. But he 
1 . floesn’t think it is so muah trbu- 
we. The government-sponsored 
: rRe i Consumer Council makeB 
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As head of the Blue-White campaign, Yehuda Kahani has 
the task of persuading Israelis to buy more local goods. 

MACABEE DEAN reports Barketi ln the worl , thlI 


periodical tests of various Items 
and publishes ^eresulte. (They 
are often picked up by TV a 
"Kolbotek" and given wide 
publicity.) Other consumer 
organizations also test 
products. And then there is the 
traditional "word of mouth ad- 
vice — but here, he Rgaln warns 
about being seduced by the 
"snob appeal" of foreign items. 


But this “snob appeal" has 
tapered off lately, mainly 
because Israelis abroad have 
often bought "exclusive Items, 
and only find out when they get 
back to their hotels that they 
have bought a “Made in Israel 

pr «°*i? C comos as a shock to 
them," he says, adding "if we 
can export to the toughest 


markets ln the world, this 
should mean something. If 
foreigners buy Israeli products, 
they do so because they are 
good, ' not because of snob 
appeal.” 

But how does one uproot the 
indoctrination of Israelis who 
have lived for years with the 
idea that "foreign is better"? 

"Blue- White” has by-pasB6d 
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the parents and gone to the 
schools. A few hundred schools 
have already been enrolled Ln a 
programme sponsored by 
"Blue- White." one of whose 
main messages is the simple: 
"Compare honestly before you 
buy.” 

But even If the foreign 
product is a "wee bit better" 
than the Israeli one, Kahani 
believes that Israelis should 
prefer the local one. "If we 
don't buy our own products, we 
won't allow the local companies 
to establish the quality and 
price base upon which to con- 
stantly Improve. Moreover, by 
buying such gpods the Israeli 
firms have a' wider production 

enabling them 'to expert more, 

and the - greater the amount of 
exports, the better the 
product. ' 
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lovelex 

Machines love ELEX, because the ELEX 
CNC (Computerized Numerical Control) system 
makes machining a pleasure. 

Management loves ELEX, because of its 
reliability, cost-effectiveness, and 
versatility of machining applications, featuring; 


* Simplified inter-active 
programming. 

* Mould design for the 
plastics industry 

by 3— axis 

Simultaneous 

Contouring 

* Unique programming 
system for complex 
sculptured surfaces. 


Want to fall in love again? Contact: 

ELEX CONTROL SYSTEMS 
Kibbutz Yfzreel, D.N. Yizreel, 19350 Israel 
Tel: 006-94036, Tlx:4B343 YIZ IL 


OF SOPHISTICATED 
ELECTRONIC EQUIPMENT 



A. EX. ISRAEL LTD. 
electronics industries 

41 Ban Gurion St.. Bnal Brsk. Israel. Telex 33BB3. Tal. 787131, 782141. 
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luxurious blankets 
newest styles 
in attractive colors 


.Huhomer 10 - Bnel Brak, Tat. (63) 782 111 
P.O.B. 66 - Ramat Gan * 


Biiunwasliiitg buyers 

URIEL STOCK faults local engineers and architects- whose 
association he heads— for being bewitched by foreign labels. He also 
tells MACABEE DEAN that local firms are failing to bring their 
products to the attention of potential buyers. 










lnaet: Uriel 8tock. Wil Israel be exporting turnstiles soon? 


FAQEFOUR, 


THE PRESIDENT of the 
Association of Engineers and 
Architects; Uriel Stock, has em- 
barked on what promises to be 
a -long and bitter campaign .to 
"brainwash the majority of our 
ten thousand members." 

He doesn't exactly call these 
culprits "cowards"^ he juat 
says, " The v are afraid to aocept 
responsibility. They seek the 
easiest way out. They hide 5 
behind glittering names of 
goods Imported from abroad — . 
and they also use their lack of 
knowledge of the potentials of 
Israeli industry to take study 
trips abroad, every throe 
months or so. They have the 
beflt of all lives: they don't have 
to exert themselves within 
Israel; they enjoy themselves 
abroad. And the country Itself is 
the victim." 

He breaks the problem down 
into two main parts. The first is 
the above-mentioned "tendency 
to first look abroad for both 
equipment and know-how; the 
second is the failure of looal 
firms to take the steps needed 
to bring, to the attention of the 
country^* engineers - and 
architects that they have, or 1 . 
can produce, both the equip- 
ment and the know-how." 

So the problem is twofold. 

But since he. heads the.' 
Association, his main interest is ■ 
centred on the shortoomings of 
Its members: 

, "For example, when: a . 

coastal -engineering- . project 
was heeded , for the Tel Aviv 
seafront, It was suggested that 
since no such., body, existed in'. 
Israel, we would haye to go 
abroad. Nobody suggested that - 


* the 
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the Technlon, which has a 
hydraulic laboratory, could 
easily move Into this field. But 
we were stubborn. Wo insisted. 
And the Technion not only came 
through with flying colours, and 
proved it oould provldo the 
know-how, but this same know- 
how was used when the Tel Aviv 
Marina was planned. Now, both 
the Electric Corporation and 
the Ports Authority havo shown 
a preference for tho Toohnion 
. over Importing a foreign ex- 
pert." 

Thus, tho and result of a lilLlo 
bit of “suoaoasful stub- 
bornness" rosultod in Israel not 
importing "know-how" but, in- 
stead, preparing the way to ex- 
port It. 

Another examplo. An Israeli 
firm was going abroad to buy a 
“turnstile," that little contrap- 
tion in supermarkets and other 
places that allows a person to 
only enter a place, not to leave. 
(He leaves by passing noxt to 
the check-out bountor — where 
he pays his -bill.) "This firm 
simply did not believe it was 
possible to build this simple lit- 
tle 1 item in Israel. As a matter of 
■ fact, it didn’t try too hard. But 
with a little persuasion, this 
firm looked around and found 
two Israeli companies willing to 
try to make it. If they will 
succeed or not Is another- ques- 
tion, but at least they are will- 
ing to .try,". 

’ . Pei- haps, in the near future, 
Israel will be exporting 
.“turnstiles." 

ttjE CLASSIC example of what 
local firms can dp "if they have 
to, .and have the backing of the 


authorities, la the enormous 
growth of the military to’ 
dustrioa. Israel decided to be ai 
independent in this field M 
possible. The result was a tw 
mistakes but a lot of aucceisea 
Money, imagination, akiUs 
were brought to bear. And to- 
day . Israoi Is quite a fluocesflpii 
exporter in this fiold.”- 

The othor side of the coin u 
the Iarnoli firms who w* 
various Homs, and who faliw 
bring thorn to the attention w 
potential buyers hero. 
simply fall to publl« n 

promotional llt'oraturo co* 
tain lug opacifications of 
goods, or If they do so. tow 1 
to do so In such a way w® 
nttrncllvo. And they fa» 
follow through, actively 
vasal ng local buyers. Anyi 
agent for a foreign firm to 
feot, day after day, tryMs 
soil tho goods of the fjrro 
represents. And he 
successful, for ho know® 
local engineers are willing ‘ 
hide behind an imported W\ 
If something goes wrong, J 3 ' 
can always claim: we 
the best from abroad. M . 

"The Association i* P la ^ 
to aet up an "informal- 
vice.." whlchwmprovl^ 


vice,” wmen wm 
matlon on what is aval ^ 
Israel, both equipment 
"know-how." J. fl0 hed 

.•"The situation tiaa- 1* 


* M woo* 

such an absurd P 0l ?j: hute jn* 
says, "that even the hi u M . 
dust ties don't kn°wwna_ 
ing done th the klbbutrt ■ ^ 
Are also sending men 
.to duoMhe «sppnsibnw. w 
first making ■ 

search- at home." , • • 
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THERE IS no lack of good 
products made in Israel, but a 
lack of pride In local products, 
no reliable research, self- 
defeating advertising and a 
passive public cast doubts on 
the Buccesa of the Blue-White 
campaign, says the Managing 
Director of the Israel Consumer 
Council. Maya Tavori. 

The Blue- White campaign 
headquarters, Intended to 
promote locally-produced 
thingB, is going about it in all 
the wrong wayB, she says. Cam- 
paign organizers fail to adver- 
tise products which are found 
superior by the Consumer 
Council. At the same time, store 
shelves are filled with locally 
made things which do not bear 
on them the words "Made in 
Israel." 

"How can you educate the 
public this way. The public can- 
not be blamed for not knowing 
that an Improved Israeli 
product is good, if the manufac- 
turer does not advertise this," 
Tavori states. She cites another 
common incident; "Consumers 
who make a point of buying 
Israeli products discover at 
home, on their Elite coffee box, 
that it was packed in Hamburg, 
Germany." 

The average Israeli con- 
sumer lacks faith and respect 
for local products. So while 
Israel has excellent ceramic 
works, pots and pans, clothos 
and food, people prefer to buy 
Imports even of inferior quality. 
No wonder Israel is considered 
the garbage-pail of Europe, she 
comments. 

"The law requires a date on 
dairy and other products. But 
most things do not carry the 
date in plain words, but in code. 
They could use the date to their 
advantage: 'Buy our produce, 
it's fresh, we have a date.' But 
instead they prefer to hide the 
date and confuse the public," 
she says. ' 

Examples of contempt for 
locally sold products and for tho 
Israeli public aro numerous. 
Tavori rooallB that the manag- 
ing director of Spor title, a 
leading fashion house and ex- 
porter, had a hard time trying 
*? perauado his workers to give 
the clothes intended to be sold 
here the same finish they 
automatically gave the exports. 

When she asked Dubek 
why all their cigarettes (Dubek 
Produces all Israeli-made 
cigarettes) had foreign names, 
we was told that Israelis 
Purred suah names as 
■ Time," "Huropa,." "Broad- 
. WR y ' and. so forth. “What non- 
comments Tavori. 
The Israeli consumer has no 
. choice but to buy Dubek. Call- 
er Israeli products foreign 
names, like oalling the new 


The Consumer Council's outspoken director, MAYA TAVORI, 
has a low opinion of Israeli shoppers and manufacturers. 
And she doesn't even think much of the way the Blue-White 
organizers are conducting their campaign. 

MICHAL YUDELMAN finds out why. 


featured. But Hamashblr ed ‘Paris' and 'London. 1 What’s 
thought nothing of giving wrong with ‘Yeruhqm?’ That’s 
foreign-made prizes in Its shop- where the factory Is. Why be 
ping campaigns, while Tnuva ashamed of It? An Israeli hand 
offered a trip abroad as a prize cream is marked "Yadl," but 
for buying its cheeses, Tavori only in Latin characters. How 
notes. do they hope to persuade the 

"Israeli-made lipstick Is call- Israeli public to buy Blue- White 


1 when products are marked only 
In a foreign language? Or, if 
they're ashamed of Israeli 
names, why not drop the whole 
Blue-White campaign 
altogether?” she asks. 

A number of Israeli products 
actually compared favourably 
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1 ^Jndicates bad taste. " 

CB *rt*al Hamashblr 
.wMoh belongs to the HlBtadriit 
, ^Plained about Kolbo 
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P«gn, In which the products of 
■ ne Poultry at a time were- 








with similar imported products. 
These Include medium-size 
refrigerators (compared with a 
French make), baby cots and 
batteries. 

The Israeli refrigerator, 
notes Tavori, had several 
features especially suited to 
Israel, such as economic 
energy consumption, a higher 
degree of coolness and a pedal 
for opening the door with your 
foot. 

Canned tomato purfee was 
better than a Greek product 
("How ridiculous to Import 
purged tomatoes at all") Tavori 
says. 

Various sports shoes 
(sneakers) Improved greatly 
after following the recommen- 
dations of the Consumer Coun- 
cil. But their manufacturers 
neglected to advertise or men- 
tion the improvement 
anywhere. 

"Israeli manufacturers are 
conservative and closed to 
change and new Ideas," sum- 
marizes Tavori. 

Tavori does not spare the 
Israeli public, either. The 
public is .passive, indifferent 
and unwilling to compare 
products or fight against abuse, 
even when the consumer is the 
first to lose from such inaction. 
"When tomato prices recently 
hit IL120 per kilo, people con- 
tinued to buy. Some bought leas, 
others, the same 'quantities. 
The buying prevented the 
prices from going down 
sooner," explains Tavori, urg- 
ing the public to stop buying 
things whose prices soar 
beyond reason, thus forcing 
producers to lower their prices. 

The consumer must insist dh 
returning flawed merchandise 
to the shop for a refund, and 
stale food to the supermarket. 
Tavori strongly advises against 
buying any fresh produce 
without a date marked on it and 
comparing the quality of 
similar products before 
purchase. 

As far as the Blue-White cam- 
paign is concerned, Tavori 
believes they should take 
themselves more seriously. 
"The campaign can do so much 
more. They should concentrate 
on serious research, to give 
them a olue Of what the con- 
sumer wants and needs. I once 
asked one Blue- White manufac- 
turer why he was producing 
something, and he said 
'because the public wants It.' I 
discovered that, he had no 
research to support that. His 
neighbour wanted the product 
like that, not the public." 

Meanwhile, Tavori is all for 
continued imports, otherwise 
local products would have 
neither competition not*., the in- 
centive to Improve. The" Con- 
sumer Council's publication. 

Mo Keda I, (What's worth- 
while) published. once In two 
months, serves aa a shop- 
ping guide and raises consumer 
awareness. The council -also 
deals with consumer com- 
plaints and . publishes the 
results in Ma Keda i, which 
! presently costs 11*30. 


TBu *8DAY i AUGUST XI, IM® 


THE JERUSALEM POST BLUE-WHIMJ SUPPLEMENT 


PAGE FIVE 



i • •) 

j. - ; i<;: 


1 ' • 1 ■' | 


. f V! 

1 ■ 

: !<"!■■. ij 
: !Ui^ 




















Identify the final product in each of these 10 photographs and win a prize. First prize: IL4, 000- 
worth of N SDPEIHSII vouchers. Second Prize: IL2,000-worth of H SUPER-SMI, vouchers. 
Ten consolation prizes: a bottle of Sabra liqueur. Fill in and mail the coupon below so that 
it reaches THE JERUSALEM POST before September 15, 1980. Those with the highest 
number of correct answers will be eligible for a prize. Results will be printed in the POST 
on September 22. The selection committee's decision is final. 
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that's our colour 

WE'RE PROUD OF IT AND OF THE MANY OTHER HIGH 
QUALITY COLOURS COMING OFF OUR PRODUCTION M 
LINE, AND SOLD BOTH HERE AND ABROAD. YES igp; 
BLUE-WHITE, THAT'S US. WITH DECADES OF 
RESEARCH, KNOW-HOW AND EXPERIENCE d&mm 
BEHIND IT ALL, WITH SERVICE AND COUNSELING JpgjP 
WHICH REACH EVEN THE REMOTEST SPOTS IN JP&gSF 
THE COUNTRY. WITH PAINTS FOR EVERY MW&F 

NEED, IN AN ABUNDANCE OF COLOURS 
AND HUES, IN A WIDE SELECTION OF Jc 

BOTH SMALL AND LARGE CANS. M 

OUR PRODUCTS CONTINUE TO COMPETE 
SUCCESSFULLY AGAINST IMPORTED 
PRODUCTS AS WELL AS AGAINST JmM 

WELL-KNOWN PRODUCTS IN A 
MARKETS ABROAD. 
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THE NUMBER ONE PRODUCER OF ARMCHAIRS IN ISRAEL 



(One of our models) JUPITER : 

. It's the fruit of 20 years experience, research, 
and striving for quality 

TRY IT, sit in comfort, It's a wonderful feeling, 
Isn't it 7 

IT'S NO WONDER WE'RE No. 1 I 
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Showrooms: Tel Aviv, 182 Nahlat Blnyamln, Tel, 08-827230. 
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With love and devotion, the 
vinedresser cares for his 
S&uvignon vines. The wine 
produced matures for years in 
oak casks, until It acquires its 
special taste. That’s the 
wonderful taste beloved by 
wine lovers all over the world. 

You too can enjoy the 
Sauvlgrton table wines: 

Cabernet Sauvlgnon: 

Serve at room temperature 
(18°C) with meat, turkey 
and baking. 

Sttuvlgnon Blanc: 

Servo chilled with flah, chicken 
and veal. 

The secret .la In the storage 
Store the wine in a manner ap- 
propriate to its quality. Keep 
the corked bottles on their side, 
in a dark place. The wine will 
retain its quality for a very 
long time, and your enjoyment 
will be complete. 
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The delights of the table for gourmets 
v : ; ‘ m-Jfeei and abroad 



Manufactures & Exporters pf HSS 

■ Cutting tools 


Kit>buti 


A History of Israel, from the 
Rise oF Zionism to our Time, by 
Howard M. Sachar, with ovar 
900 pages. The definitive work, 
both authoritative and com- 
prehensive. Examines Hie 
political, economic and 
sociological factors that have 
influenced Zionism, with par- 
ticular attention to the central 
personalities 1 in recent Jewish 
History. Softcover. 

Published by Knopf of New 
York. Distribu ted by 


’ Steimatzky's 


Available at better bookshops 
everywhere, from the offices of 
The Jerusalem Post in. 
Jerusalem. Tel Aviv and Haifa 
or by post — sand the coupon 
below. 

• . IL648.- 

wicl. VAT., packing and postage. 

To THS JEHDBAiait """""T I 


. P.O.B. 81. Jerusalem. 

: Please send me. a copy of n 
History of Israel, 
i enclose my cheque far JL548 
NAME.... 

. . I 

ADDRESS 

■ ' • S • 

.. 
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A GROUP of 300 poreont 
belonging lo an organization ol 
which most Israelis have never 
oven hoard, have tremendoui 
influence over industrial 
production — its quality, |(a 
prior, delivery punctuality and 
the willingness of the manufac- 
turer to provide ‘‘service with a 
smile.” 

The name of this valuable 
body is ‘‘Israel Purchasing 
Managers,” and Its present 
chairman is Shlomo Tzur, who 
is also head of the division of 
property, building and procure- 
ment in the Ministry of 
Agriculture. 

Says Tzur: “In England, ac- 
cording to a recent survey, 
some «o percent of all goods are 
hought by purchasing 
managers ; since we In Israel 
arc Just as highly developed In 
this field, if not more so, our in- 
fluence its tremendous." 

The task of these procure- 
ment chiefs is to buy the best at 
the lowest price. Tzur explains 
some of the difficulties: “The 
market is flooded with in- 
numerable items, and no one 
man can cope by himself. So we 
work with each other. For ex- 
ample, one of my colleagues 
tells me a scientist neods a cer- 
tain Instrument for hie 
research. By leafing through 
our list of members we can 
often find one who has bought or 
who Is about to buy a similar 
item and has already made a 
comparative study of prices 
and equipment, not only in 
Israel, but in several countries 
abroad. And often as not ha has 
decided that the Israeli item 1> 
just os good us the foreign one, 
and so it Is purchased. By work- 
ing together, we have saved not 
only time and money, but «« 
foreign currency." 

HOW DOES a purchasing 
manager work In actual life? 

"First of all. we try to buy 
local Israeli products whenever 
possible, ir they are competitive 
In price and quality. And otwn- 
the fact that we are going 
abroad to buy an itom maJ j” . 

the local manufacturer in- 
troduce more efficient 
methods, better materials, ana 
promise better servicing. 

The Ministry of Defence, OJ 
Ministry of Agriculture ana, 
most official bodies in A®*., 
of the Government and pu 
Institutions are memberaoi 
organization. One order fro 
large buyer can, Tzur rtfl jii 
"put a local company o 
financial feet, or if the oj“ . 
placed elsewhere, 
of retooling, or even, deans 
down." 

The purchasing managem^ 
vise the Standards ^tute on 
adopting standards: th®y 
meet from time to Umej ^ 
cuss ways of improving 10 0 f 
own bargaining P°% Vhelf 
widening the scope •# * ^ 
knowledge, so thoyc* 0 *^^ 

S their firms still better " 

! still lower prices. ; 
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Post staffer YITZHAK OKED meets 
the managing director of the little- 
known Israel Industrial 
Subcontracting Authority. 


AN AUTHORITY that limits 
government imports and opens 
doors for local manufacturers 
to reach export markets, should 
be one of the country's better- 
known economic bodies. But 
hardly anyone has heard of the 
Israel Industrial Subcontract- 
ing Authority, which docs just 
that. The authority was in- 
directly responsible last year 
for about $50m. in exports and 
keeps a close eye on govern- 
ment orders abroad, trying to 
keep them to a minimum. 

The authority does its work 
without fanfare or public 
relations. Getting an Interview, 
with the managing director of 
the authority, Yehuda Boneh, 
was nearly as difficult as seeing 
the head of the Mossad. When 
his secretary finally allowed us 
to meet the boss, he turned out 
to be a friendly man with a 
striking resemblance to- Presl* 

■ dent Yitzhak Navon. 

Why the secretiveness and 
fear of publicity? It turns out 
- that Boneh feels that he Is in a 
“delicate" position, and the 
less he is in the news the better. 
On one side there are foreign 
companies that feel that the 
authority is putting too much 
pressure on them, while on the 
other there are some local 
, manufacturers and politicians 
with feel that the authority 
should do more "arm- 
twisting," when It deals with 
foreign industrialists. 


buy and resell abroad. 

Boneh hinted that this Is 
where the “delicate” part of his 
job comes in. Arms have to be 
twisted, but not too hard. Also, 
each case Is a separate story, 
and must be played by ear. 
When the manufacturer 1 b very 
eager to penetrate the Israeli 
market, oven more than 25 per 
cent in buy-back can be’ 
demanded. But If the manufac- 
turer Is exclusive and there is 
no one else from whom the item 
can be bought, then demands for 
buy-back have to be lowered 
considerably. 

Boneh claims that this buy- 
back policy has been a great 
boon to Israel industry. But he 
admitted it was a double-edged 
sword. You can lead the foreign 
industrialist to the Israeli plant, 
but you cannot force him to 
buy. 

"We can only open doors 
abroad. We can make the local 
manufacturer export-minded. 
But If he 1 b not competitive In 
price, quality and supply dates, 
nothing will help." 

Two good examples of firms 
that benefited from buy-back 
and adjusted themselves to 
very sophisticated technical 
world markets are Carmel 
Forge and Iscar blades. 


THE BODY was established 
IMS, when the country waB In a 
deep recession. Its Job was to 
find sub-contracting jobs 
abroad for local Industrial 
■firms in maahining, forging, 
and casting. 

Then came 1067 and the Six 
Day War, and the recession was 
over. The authority turned into 
a -coordination offioo for looal 
Industries producing for the 

■ defence Industry. 

■ In 1072 a government decision 
•turned tho authority into the 
coordinators of tmplo mentation 
of two basio polioles. One was to 
Qheok all big government 
orders made abroad to ensure 
wie goods could not be bought 
. locally. Every order of $25,000 
or ftiore made by any govern- 
ment office or body that 
•receives government funds, 

• must- get the authority's ap- 

■ ProYal. Wherever possible, it 
tries to find local manufac- 
turers who can supply the order 

• °r part-of it. 

Thb second policy is an ex- 
tension of. the first. . Whenever 
an: order must be placed abroad, 
. and if It i 8 worth $ 100,000 or 
the authority negotiates 
foreign manufao- 
ra » to "buy back" in Israel 
! v a S 2B P er cent of the- total 
sale. This buy back can either 
.. locally-made parts, sub- 
work, or simply 
purchase, of some Israeli* 
^Abufactured item, which they 


ACCORDING to Boneh, 
since 1977 government bodies 
and companies receiving 
governmental fundB have 
become more and more “blue- 
and-whlte" conscious. He 
claims that he Bees this in the 
smaller number of requests he 
is receiving to buy goods 
abroad. • 

Ho claims that the buy-baok 
policy has long-term effects. 
SomctlmoB It calls for the 
foreign manufacturer to buy 
goods in Israel to the tune of 
millions of dollars and he 
spreads it out over periods of 
several years. Second, if the 
local manufacturer manages to 
penetrate the market, he con- 
tinues to receive more .and 
more orders. 

As an example, he said that a 
company making boilers for 
power stations In Israel 
ing about 25 per cent of the 
boiler parts from Israel. 

Negotiations with this manufac- 
turer will end, he hopes, with a 
$68m. contract, with the com- 
pany buying back $lTm/ n 
Israel. Of this. $8m. win »e in 
parts made In Israel for the 

^AlMn all. since 1972 Israel has 
received from foreign manufac- 
turers oMlgattoM to buy-back 
$4l8m- worth of Israeli goods. 
Of this $135m. have already 

' been ordered. 

This calendar year the 
. average buyback implementa- 
ii__ according to current com- 
• moments will -be about $B0m. 
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Two companion volumes. In 
separate compartments of a 
convenient plastic wallet. 
Carta's Guide: A concise. Il- 
lustrated handbook of 
.Jerusalem and surroundings, 
with area maps and plans, and 
covering Jerusalem's historic 
and modem sites. 
iCarta's Map: Large fold-out 
maps o! the entire city and the 
city centre. 

Both the Guide and the Map are 
extensively indexed. 

Bargain price to readers of 
POST only . IL174 for the two 
(Incl. VAT). 
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A SURVEY OF THE PAST 
& REVIEW OF THE PRESENT 


CARTA. JERUSALEM 


NEW EDITION. JUST OUT. 

.64 pages, dozens of maps and 
illustrated diagrams, a "must" 
for understanding today's 
jevpnts. Available in English or 
'German. Special 'introductory 
offer • 

IL232 find. VAT)' . 
Available from bookshops 
everywhere, from Jerusalem 
Post offices, in Jerusalem, Tel 
Aviv or. Haifa, or. : post free 
{anywhere in the world) on the 
coupon below. 


To: The Jerusalem Post 
POB 81. Jerusalem. 

Please sand me Carta's Historical 
AtlBS of Israel at *IL232. 
Engllsh/German (delete In- 
applicable). My cheque is enclosed. 


NAME .V. -■ 

ADDRESS 


Q ROSSIN BIDET 
for every house 


•easy to use 

•doesn’t take up space 

-comfortable 


inexpensive 


necessary in treatment 
of: 


Haemorrhoids 
Cystitis 
Vaginitis 
EndometrltlB 
Flssura Ant . 



factory : 

13 Mevo Sinai st. 
Kiryat Gat 
051-93QE4 
051-93341 
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LIZ KEEPS YOU IN FASHION 


How? Our fashion 
designers update the 
styling of the clothes 
they offer, every 
weak. This keeps ue 
pretty active, but'only 
in this way can we 
keep our reputation 
as innovative fashion 
manufacturers. This 
Is no doubt tha ex- 
planation of tha high 
demand for UZ 
fashions in Europe — 
Germany. Holland. 
France and Belgium. 



ik you can 
i. at better 
IZ blouses, 
nice, skirts, 
, ‘Hermon* 
s, T shirts, 
weak, our 
ilgners will 
bo playing 
Ideas. Ths 
du will un- 
be abla to 
>m. Hava a 
se at LIZ. 


At UZ — much nicerl 
At better fashion stores 
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Israel 


Over BOO pagea. 24 taction lull colour 
large ccale touring map*, practical and 
hlaioiloal Information, lour 1*1 num. 
hotel and raataurant golds, enlarged 
Jerusalem taction. Alta available In 
German. 


MAKES TOURING A 
PLEASURE. 


on sale eveiy where. sole 
distributor: 


J980-198I 

Israels own 

Besc-seLLiNG Guide 


DSteimatzky’sl 


IL350 incl. VAT 
sent post free anywhere in the 
world. 




To: The Jerusalem Poet, POB 81, 
Jerusalem. 

Please send me the 1980/Bi 
Busk Guide to Israel. In 
English/ German (delete the inep- 
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VICTORY 


"li In vs flown certain re- 
•|ii«rr>in.-nt.H, «le fining types and 
/rr.Ml.'M of (Hr product. It also 
pf. , s,*i‘i 1 h*h what should he on 
tin- l»M. Thin prevents decep- 
tion. a.s it enables the consumer 
load exactly what the con- 
ic ids of the product are." Qn 
the hail lo between the 
refii gem u»r companies, he said 
that maybe the lime had come 
to lay iluwn .standards on what 
should t;i» into advertisements. 

MK ADDED tluit anyone who 
ao requests can have any product 
tCHlcd. To receive a standards 
certificate {It lav teken), the 
product must be under con- 
tinuous control and checked 
during production. 

He claimed that more and 
more Industrialists are re- 
questing the standards cer- 
tificate and the right to use the 
symbol that goes with it, 
because it is being recognized 
by more foreign buyers, and it 
is helpful when trying to 
penetrate a new market 
abroad. 

At present there are about 800 
Israeli products entitled to use 
the standards symbol. 

According to the law, certain 
Imported items must conform 
to local official standard! 
(about ISO at preaent). These 


b et w ce n C t T t wq V lo c a i" gil r. t Quality control is serious business, and the Standards Institute 
r cc rn p . “or tu and Israel takes its work seriously. YITZHAK OKED meets RON WE 

director of Sll's Industry Division. 

Standards Institute of Israel . .. . ^ 1 ^ ^ 

eil disclosed that the overall ;• • r\ 111 % ® 

quality of the two kinds of 1 B 

refrigerators was similar. But fife* I l - i 

the very fact that the advor- • - - ^gSliilttaa ' ■ 

Users made such play with the rr .|3 

findings reflects the confidence Lj . 1 1m 

the public has In the SII. \ Mj 

RON WERED, director of the *^»v Afc-: iv-^, ) .■ fl| 

Industry Division of SB, explains ; •• H 

investigations for different -:•/ 

The SII was established in I 

fofthl buUding fidUSt n ry malnly nHataMt ° f Urned W °° d tn SU laboral °ry. (Right) Instrument for testing vehicle oil filters. 

In 1953 the Knesset passed the by other means. It may conduct 
Stamlards Law. This law made research surveys, and tests of 
the SII responsible for standar- materials, products and In- 
dication and ensuring quality s tallatl ons ; approve 
by establishing standards and specifications and - technical 


Tel Aviv, with branches In 
Jerusalem and Becrsheba. 

Wered also explained how the 
SII helps to raise the quality of 
Israeli products. 


BUY DIRECTLY FROM THE MANUFACTURER AT 


in spite of the rise in cost, our prices remain low, 


for men, women and children, and a large choice of furs and handbags 

NEW IN THE WORLD AND ISRAEL 
Prints on leather 


VICTORY 


16 Hakishon St. 
BneiBrak. 

Tel. (03) 708030 
Open8.am-6pm 
non-stop. - 
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Apparatus to assess longevity of piping valves In the 811 hydraulics laboratory. 


Items are as a rule only 
thoroughly checked every 24 
months. But SII officials visual- 
ly check each shipment on 
arrival to make sure that it con- 
tains the same model and con- 
forms to the original check 
made when that model was first 
imported. 

According to Wered, this 
system Is less severe than that 
applied If a local manufacturer 
requests a standards cer- 
tificate. 

Also, he pointed out that It is 
not as stiff as the difficulties 
facing Israeli exporters trying 
to penetrate certain markets 
abroad. To solve this problem, 
Israel has been trying to reach 
bl-lateral agreements with 
some countries. 

The institute at present has 
500 workers, of which about BO 
per cent are graduates. 

The -SII also holds study days 
for manufacturers to explain 
the standards law and re- 
quirements in countries that 
local manufacturers are trying 
to penetrate. 

It also plays host to inter- 
national meetings on standards 
and from time to time sends 
study missions abroad to learn 
the latest developments In this 
field. 

Wered claims that there has 
been a quite remarkable Im- 
provement in quality of local 
goods in the past few years. He 
believes that this is mainly due 
to the fact that more and more 
manufacturers have been ex- 
posed to foreign markets and 
their standards and demands 
make them Increasingly con- 
scious of quality control. 





















